BORDEAUX

PROGRAMME Summer

Schools

Monday, June 15th

09.00-09.15
Opening
09.30-09.45

Introductory remarks

Labour relations — Industrial
relations: true false friends for
comparison
Philippe MARTIN
Jérome PORTA

09.45-10.45

Collective bargaining in France
and Quebec: Are the two models
converging?
Sébastien PARENT
Charles TREMBLAY POTVIN
Gilles AUZERO

10.45-11.15
Discussion

11.15-11.30
Break

11.30-12.30
Comparative perspectives

Collective bargaining, a subject of
French sociology
Arnaud MIAS- IRISSO

Collective bargaining as a subject
of industrial relations
Pier-Luc BILODEAU

Tuesday, June 16t

09.00-12.00
Workshop

State of play of
negotiations on Al

Wednesday, June 17th

09.00-11.00

Workshop
Preparation of a summary of
collective bargaining practices
applied to Al

11.00-11.30
Break

11.30-12.30

Plenary session
Presentation and
discussion of results:
What directions should be taken?

What are the best practices?

Thursday, June 18th

09.00-12.00

Workshop
Scenario and role-playing

Group 1
A negotiation under Quebec law

Group 2
Negotiations under French law

Friday, June 19th

09.30-12.30

Plenary session
Presentation of the results of the
two negotiation exercises
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13.00—14.00 12.30-13.30 12.30-13.30 12.00-13.30 12.30
Lunch Lunch Lunch Lunch Closing session
13.30-16.00 13.30-16.00 14.30-16.00 13.30-16.00
Workshops’ introduction Workshop 1 Workshop 2 Visit

Workshop 1
Overview of collective bargaining

practices
Marie PEYRONNET

Workshop 2
Case study — Platforms and

algorithmic management of
labour relations
Charles TREMBLAY

Comparative studies of French
and Quebec collective agreement
texts

Methodology coffee break

Social and legal research on
collective bargaining. What
methods? What issues?

Caroline DELATTRE

Case analysis and identification of
applicable legislation and case
law
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https://www.bassins-lumieres.com/fr/programmation?utm_source=google&utm_medium=cpc&utm_campaign=VKS%20-%20002455%20-%202025%20-%20BDL%20%20-%20SEARCH-GOOGLE%20-%20EVERGREEN%20-%20%20AUDIENCE%20FROIDE&utm_id=22231967488&gad_source=1&gad_campaignid=22231967488

